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About Reznor 
 

Our Company’s History 
 
Reznor HVAC has 130 years’ experience manufacturing a wide range of industry-leading industrial and commercial HVAC 
products. Reznor built its reputation by providing reliable, high-quality heating, ventilation, and cooling systems. The company’s 
mission is to enhance comfort, well-being and productivity in buildings and homes with world-class products. Whether it is a 
distribution center, manufacturing facility, or workshop, Reznor delivers unmatched comfort and energy savings for any 
application. 
 

Reznor’s Roadmap 
 
The Mission 
 
Enhance comfort, well-being and productivity in buildings and homes with innovative heating solutions. 
 
The Culture 
 
Creating an Entrepreneurial safe haven in an environment of Trust where leaders with a Bias for Action can thrive. 

 
Main Branding Guidelines 

 
Style Rules and Regulations 
 
Reminders for Our Brand 
 
Don’t Forget 
 

 
 
  



Our Company and Product Logos 
 
Brand Logo Treatment 
 

Whenever possible, the Reznor logo is to be 
displayed in the approved maroon color as 
shown here, printed on a white background. 
Using the maroon logo on a color background 
is allowed, but special attention should be paid 
to the color contrast. 

The logo can also be printed in black or white. 

Reznor Maroon 
PMS: 201 

 
C: 25% 
M: 100% 
Y: 75% 
K: 20% 

 
R: 159 
G: 28 
B: 55 

 

   
Reznor 
Black & White 

 
 
 
 
 

       Huracan Maroon          
       PMS: 201 
        

C: 25% 
       M: 100% 
       Y: 75% 
       K: 20% 
 
 

       Huracan    
 
       Black & White 

           
 

 Allies In Comfort (English and Spanish) Maroon 
PMS: 201, C: 25% M: 100% Y: 75% K: 20% 

 Allies In Comfort (English and Spanish) Black & White 



 

Print Formats 
 
A. Corporate and Brand Logo In Print 

1. Printed Promotional or Technical Material 

a. Size 

Brand Name 

There is no designated maximum 
size for the brand name logo; how- 
ever, the design should avoid making 
the logo too large so that it detracts 
from the message of the sales piece. 

 
b. Location 

Brand Name 

The brand name logo will appear 
prominently on any printed sales 
material. 

There are no restrictions on the 
number of times the brand name logo 
may appear throughout the interior of 
the printed material. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Examples of printed promotional material 
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Print Formats continued 

 
A. Corporate and Brand Logo In Print 

1. Printed Promotional or Technical Material  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Examples of technical printed material 

  

Installation/Operation/Maintenance 

Air Cooled Condensing Unit 
Designed for Reznor Split Systems 

 

 

Keep this booklet for future reference. 

 
 

 

 
 
 
 

FOR SERVICE OR REPAIR, FOLLOW THESE STEPS IN ORDER: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
(800) 695-1901 

 

©2006 All rights reserved. 

9/06 Form I-COND 
 

 
 

  

  

 
 
 

 

 

 

 
 

150 McKinley Avenue 
Mercer, PA 16137 
Phone: (724) 662-4400 

  

 

   



 

Print Formats continued 

 
A. Corporate and Brand Logo in Print 

2. Advertising 

a. Size 

Brand Name 

The purpose of advertising is to 
draw attention and promote a prod- 
uct. With this in mind, it is difficult to 
place specific restrictions on every 
type of advertising medium avail- 
able. The brand name logo should 
be used to promote the brand and 
the products in the best way pos- 
sible. Care should be taken not to 
use logos that are too large and 
overpower the message. Logos 
should also not be too small, but 
large enough to be noticed by the 
casual reader. 

 
b. Location 

Since advertising space is sold by 
the area of the advertisement, care 
should be taken to make the most of 
the message to be conveyed. The 
location of logos and brand/corpo- 
rate names will vary depending on 
the advertisement. 

There’s only one heater more 
efficient than a Reznor®... 

Model UEAS 
90%+ Efficient 
Unit Heater 

 

 
Space temperature control 

 

Reliable - Commercial condensing heater technology for over 25 years 

Sustainable - Lowest carbon footprint 

Dependable - Limited ten (10) year combustion system warranty 

Reputable - Quality HVAC solutions since 1888 

 
Manufacturing in the U.S.A., Mexico, Belgium, France, and the U.K. 

  
www.RezSpec.com/sunset 
or call 800-695-1901, ext. 1 Model SHH or RHH 90%+ 

Efficient Split System with 
optional DX or chilled 
water cooling module 

 

...too bad it only works half days. 

Great Combinations #289 
Peanut Butter and Jelly 

Another Great Combination... 

Introducing a NEW innovation for building 
ventilation. The Z.62e series integrates an 
energy recovery device into a modulating 
heat pump system in one rooftop packaged 
unit. This unique hybrid provides: 

 True demand based controls 

 Low operational cost - 17 EER 

 Proven technology 

 Plug-and-play ventilation 

  
www.RezSpec.com/289 
or call 800-695-1901, ext. 1 

 

 



 

Print Formats continued 

 
A.  Corporate and Brand Logo in Print  

3. Premium and Promotional Items 

Brand name logo should always be 
prominently featured on any and all pre- 
mium or promotional items such as hats, 
shirts, pens, banners, etc. 

Logos should not be disproportionately 
stretched or reduced, nor should they 
be curved or altered in any other way for 
printing/embroidery. 

 
 

 

 

  



 

Registration Marks 
 

Reznor is registered in the following countries: 
 

Australia 
Austria 
Benelux 
Canada 
Chile 
China (PRC) 
Croatia 
CTM 
Czech Republic 
Denmark 
Finland 
France 

Germany 
Greece 
Hungary 
Ireland 
Italy 
Japan 
Korea 
Macedonia 
Mexico 
New Zealand 
Norway 
Poland 

Russia 
Slovak Republic 
Slovenia 
South Africa 
Spain 
Sweden 
Switzerland 
Turkey 
United Kingdom 
U.S.A. 
Yugoslavia 

 
 

For all print media the following statement must accompany the Reznor logo: 

Reznor® is a registered trademark. 

The location for this statement is preferred near the bottom left or bottom right hand of the ad or page. 
  



 
Reznor Marketing Department: 
 

Please direct questions regarding Reznor’s Style Guidelines to: 
 
Madonna Courtney 
Vice President of Marketing 
Direct: 716.551.7942 
Mobile: 716.912.3297 
Email: madonna.courtney@rg-inc.com 
 
Josh Paufler 
Senior Graphic Designer & AI Architect 
Direct: 716.551.7950 
Email:  josh.paufler@rg-inc.com 
 
Griffin Lindstrom 
Marketing Coordinator 
Direct: 716-852-4400 (x 119) 
Email:  griffin.lindstrom@rg-inc.com 
 
 
 
 

 
 


